
2014 DTC Wine Symposium Attracts Record Attendance; 2015 Dates Announced 
 

June 2, 2014, Napa, CA, – The Direct to Consumer Wine Symposium, the national summit on wine direct 
marketing and sales, attracted 350 registrants from 13 states and three countries last January. Looking to 
build on this momentum, the Steering Committee today announced that the eighth annual summit is set 
for January 14-15, 2015 at the Hilton Concord Hotel. www.dtcwinesymposium.com   
 
“In the last 7 years, the DTC Wine Symposium has contributed directly to creating a multi-billion dollar 
sales channel that benefits each U.S. winery,” said Karen Barnes, 2014-15 chair and founder of Wine Direct 
Marketing Services. “There is still a lot to be done. But simply put, wineries would not have the option of 
shipping directly to consumers in states representing 90% of wine consumption if it were not for Coalition 
for Free Trade and Free the Grapes! And the Symposium has been their primary source of funding for the 
last few years,” she added. 
 
Past Symposia helped to fund a comprehensive PR campaign in several target states last year. Last year, 
for example, Free the Grapes! engaged consumers in Massachusetts with its presence at the Second Glass 
Wine Riot tastings (twice) and Boston Wine Expo tastings, and a media blitz with vintner and former NFL 
quarterback Drew Bledsoe. 
 
Registration and sponsorship information for 2015 will be available on the event’s website this summer.    
 
2014: Strong Content Highlights Dynamics of the Direct Sales Channel  
Once again, the summit featured thought-provoking strategies and practical recommendations for 
improving direct to consumer marketing and sales. A post-event survey showed that 92% of respondents 
would recommend the summit to others.  
 
The General Session presentations, “DTC Past, Present, Future,” and “State of the States” were especially 
well received, as well as two new town hall-style discussions focused on practical tips for tasting rooms 
and wine clubs. Research presentations showed that 2013 direct shipments totaled $1.6 billion, up 33% by 
value since 2010, and that such shipments are driving consumer loyalty and purchases in retail and 
restaurant channels as well. The seventh annual DTC Wine Symposium raised a record $150,000 for its 
two presenting organizations: Free the Grapes! and Coalition for Free Trade. 
 
About the Direct to Consumer Wine Symposium  
The DTC Wine Symposium is presented by and a fundraiser for Free the Grapes! and Coalition for Free 
Trade. These two organizations have worked successfully with local winery associations and industry 
representatives to increase the number of legal direct shipping states from 17 to 41, which represent 90% 
of US wine consumption. The summit is managed by a Steering Committee that includes Karen Barnes, 
Brian Baker, Barbara Gorder, Jennifer Walters, Kathy Kelly, Christopher Huber, Stephanie Friedman, Bruce 
Curtis, Sandra Hess, Laura Perret and Jeremy Benson.  
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Jeremy Benson, Free the Grapes!, (707) 254-1107, benson@bensonmarketing.com  

http://www.dtcwinesymposium.com/
mailto:benson@bensonmarketing.com

